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SECTION- A
Answer ALL the Questionsin this section: (10 x 2 =20 Marks)

Explain the meaning of the following:

1. Global Localisation

2. Services Trade

3. Economic Union

4. Environmental sensitivity

5. High-touch positioning

6. Psychographic segmentat

7. Differentiated Market coverage strat

8. Foreign Direct Investment

9. Gray market Goods

10.  Marketing communication m

SECTION-B

Answer any FIVE Questionsin this section: (5x 8 =40 Marks)

11. Describe some of the global marketing strategiesilaMe to companies. Give examples
companies using the different strateg

12. What are the types of economic systems as per ¢tleaah of resource allocation? Elain them.

13.  Distinguish between High context culture and Lowteat culture

14.  Explain the criteria for selecting target markegraents.

15.  Explain the forces that influence competition inirgustry according to Michael Port

16.  Discuss the positioningrsttegies

17.  List the global pricing strategies, to be followetien the domestic currency is weaker than
host country’s currency.

18.  Explain the six step presentation plan, used isgal selling

SECTION-C

Answer any TWO Questionsin this section: (2 x 20 = 40 Marks)

19. Enlist and explain the salient issues arising frotitical environment that should be analysec
the companies doing business outside their hometces

20. What are the strategic alternatives available foormpaly that wants to expand geographically
a global market? Explain thel

21. Discuss the decision criteria to be considered bysiness enterprise before choosing the ¢

strategy for international busine:
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